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The significance of public relations and marketing to the development of

modern hotel

Abstract

By domestic and foreign scholars on public relations and marketing research to understand
the connotation and structure of public relations and marketing, public relations marketing
problems that exist in the implementation process of the hotel. Unconsciousness such as public
relations marketing, public relations and marketing misconduct and other issues. Then take Four
Points by Suzhou as an example, analyzing the status situation of its development. To analyze its
public relations and marketing at the same time, to discuss the significance of the long-term
development to the Fourpoints by Suzhou. Finally need to study how to effectively use pr
marketing model to promote the long-term development of the hotel, some Suggestions are
given, and one by one analysis, such as set up the correct marketing concept, flexible using
public relations and marketing strategy, CIS, etc. To urge the modern hotel to clamp down on
unhealthy marketing model, set up the correct marketing concept, using the reasonable
marketing model to promote the development of hotels. At the same time, to promote the

development of the tertiary industry in our country.

Key word: Public relations and marketing modern hotel  CIS
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